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What is your personal brand?
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What is Brandinge

Benefits of Social Media
Challenges within Social Media
Recruiting

Competitor Strategy

Resulls

Growth
Why is Branding So Importante
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« |t is more than a company logo or slogan.
. Builds frust between the brand and its target audience.
- Connection allows brands to turmn social media users intfo

loyal customers and supporters.
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mox people are

more likely to share bad
experiences than good

/ Oones

However, it is the
company’s decision how
to handle it via social
media
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PLATFORMS FOR [
RECRUITING Facebook 67%  Linkedin 96%
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84% of organizations
recruit via social media . Touchstone 1%
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Citizens Bank of Edimond
Edmond, Oklahoma

#HeardonHurd Rk
Street festival planned Local !
and run by the bank
staff, featuring live
music, 36 food trucks,
and 36 pop-up shops e . = Cruhs
that showcase the ol T [, NG\ @uﬁﬁ,__ms__;s%a% ruoaioe 1
bank's support for small | 198K ROBERTS
businesses and the
community.

June 19th ¥ 6-10 p.m.

@ ket by'citizehsedmond and 24 others
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79 followers

E# Touchstone Bank
Community Banking with Purpose.

Lty 13 Brero (rEgIe, veprcs Ll 1o dirpmr,
#..V sy 4 23 other conmeciionn work hero
Contactus (2 i o Falloving

Touchstone Bank

Mgme  About  Poxis  Jebs  Peopls 28K uker + 28K Tourwe

Posts LUEDRGL

= =1 ¢ Touchstone Bank is a Communily Bank that offers ;
e mages Videos Artrctas ek | you the high tech you need along with the persoral B8
1 cu

« Touchstone Bank ct jiy
ﬁ\h}r_.. 135 Knavers Contact s Message
. 2@
Wihat an incredibie day of team bulldling with 9 Hked
aTeamTouchitions! | @ Se
Postz Abaut Reals Fhotos Morg «

Details

49 Paga- Loan Service
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